
 
 

 

 

CRITERION 1 – CURRICULAR ASPECTS 

1.4  FEEDBACK REPORT 

1.4.2 FEEDBACK PROCESS OF THE INSTITUTION MAY BE CLASSIFIED AS: 

 OPTIONS (SELECT ANY ONE THAT IS APPLICABLE): 

A. FEEDBACK COLLECTED, ANALYSED AND ACTION TAKEN ON 

FEEDBACK AND RELEVANT DOCUMENTS ARE MADE AVAILABLE 

ON THE INSTITUTIONAL WEBSITE 

B. FEEDBACK COLLECTED, ANALYSED AND ACTION HASBEEN 

TAKEN 

C. FEEDBACK COLLECTED AND ANALYSED 

D. FEEDBACK COLLECTED 

E. FEEDBACK NOT OBTAINED/COLLECTED 

 

Option A 

 

Criterion Number 1 

Metric 1.4.2 

Details 

Action taken report of the Institution on feedback 

report as minuted by the Governing Council, 

Syndicate, Board of Management/School of 

Management Studies and Commerce 

Pages  

 

  

1 to  17



 
 

 

ACTION TAKEN REPORT 

SCHOOL OF MANAGEMENT STUDIES AND COMMERCE 

2022-2023 

SCHOOL 
STAKE 

HOLDER 

CONSOLIDATE

D REPORT 
ACTION TAKEN 

School of 

Management 

Studies and 

Commerce 

Academic 

Peers 

● Industrial 

Collaboration for 

effective guest 

lectures and 

internships. 

● SSK Smart Move Logistics 

Pvt Ltd, Raj Exim Group of 

Companies, Export 

Promotion Centre, EPC, and 

SMI Global Learning Ptd 

are a few of the companies 

where the students have 

performed their internships. 

● CII Institute of Logistics 

Academic Advisory, 

ACCSYS India, CII, CR2 

(Dublin, Ireland), L&T, and 

Heavy Civil Infrastructure 

Pvt Ltd are some of the 

companies from which 

industrial experts have 

delivered their guest 

lectures. 

Professionals ● Promoting 

research in 

industry-based 

projects for 

students' job 

opportunities. 

● Phoenix Logistics, SSK 

Smart Move Logistics Pvt 

Ltd, and Raj Exim Group of 

Companies are some of the 

companies in which 

students have undertaken 

their projects.  

 



 
 

 

 Parents ● Exploring the 

new emerging 

areas in the 

field and 

addressing 

specific 

courses in the 

curriculum.  

● Courses addressing the 

emerging areas are  

● Smart Logistics and E-

commerce Fulfilment  

● Green Logistics and ESG 

Practices 

● Business Analytics with 

Spreadsheet 

● Foundation of Big DATA, 

AI, ML and Data Science  

● SCALA and SPARK 

● Data Visualisation using BI 

Tools  

Alumni ● Updating 

courses based 

on industrial 

needs and 

incorporating 

new teaching 

methodologies

. 

● Case Study Learning, 

Quizzes, MOOC, Caps 

Stone Project, and Outside 

Classroom Learning are a 

few of the new teaching 

methodologies adopted. 

Employers ● Incorporation 

of Digital 

marketing and 

commerce 

courses to be 

implemented.  

● Courses offering Digital 

Marketing and Commerce 

to students are  

● Digital Innovation and 

Transformation 

● FINTECH and BlockChain 

● E-commerce and Digital 

Market 

● Smart Logistics and E-

commerce Fulfilment  



 
 

 

Students ● Internships 

and technical 

Workshops 

are needed. 

● Data Visualisation and 

Analytics using Tableau, 

Foundation of Business 

Analytics, Entrepreneurship 

Workshop, Efficient Market 

Hypothesis, International, 

Intellectual Property Rights 

and Design Filing 

workshops were organised 

for the students.  

 

 

 

 



 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

  

SAMPLE PROOF OF

ACTION TAKEN REPORT



 

 

 

 

 

GUEST 

LECTURE/WORKSHOP 

  



  



 

 



  



 

 

 

 

 

INTERNSHIP 

  



 

  



 

 

 

 

 

RESEARCH PROJECT 

  



 

  



  



 

 

 

 

MOOC / CERTIFICATE 

COURSES 
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